
Work Samples 
 
Simple Campaign     
 

 

Samples developed for US, France and Germany 
 

 

 

Advertisements 

 

 

 

simple 



Point of Sale Brochure design based on “voice of the customer” 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
Press Kit 
 
Red Gold the epic story of blood documentary shown on PBS was a joint educational program 
sponsored by Johnson & Johnson and Chiron  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Newsletters 
 
Variety of internal newsletters develop to communicate product and industry news 

 
 
 

 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Product Branding  
 
Clearview Brand Brochures introducing new positioning of  

Clearly different.  Clearly better. 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Event Invitations 
 
Invitation for reception at the International Spy Museum asking a series of questions with 
the answer revealed by shining a black light on the red mask. 
 

 
 
 Invitation to a retro disco party                          

 
 



Direct Mail 
 
Campaign to revitalize interest in a “me too” product by offering  

101 tips on screening for HIV-1 

 
 

 


